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Fig. 1 The theoretical framework of this study
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Tab. 1 The stages and characteristics of Shaolin's commoditization
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Fig. 3 The structure of Shaolin industry chain
T MRS R A TR EEHORE . SCHRORIZR G N

4.3 EFikiERAEIHE LI ES

TR 5L ST ik Ui e M A R SR B A SREE IR, SR 3R AE 5 20 ik Ui v oMb AL T Al 7
MEET T . WA S 2 ARE , RIFE AR FEADUR AR OiRIEIT K RiTkk
T ARG RIS AF5HA RIS (A 7ESIE AR &, ORI
S ZIG L) FF5 R IREE R, LR PERE A SCIE A0 TRl SoULAT 5 ) SR
OFAR . BUF . e RAEERDM AL R PRSI A ©), SR s 5 R8P Afe 5
WAF5 1 o3 B T L, T AT S5 AN R S5 WA= Lo 4 2 e R, BT
— A, R DARSEIR I R A R P B SR AT IR 2 (2).

SrMAS LA by i o Ml AT SOWPR R R Y AMER L, F o W AR, JEH
TRWFARI AR, IRIEE X DMSE “RlAe” B, BB AR AR T Ui W e i —
LRSS S R b, WA REEE A g BRAE . WGE L B TR, IC125F
ZAEE R, TR X SE 8 1 FOWAIWTRIA R . fEX — i R, iRiEE X DARSE CH
RFMATS” BB SR RE D RIS S BYSEPREZ Z R A e i 22, &
R 15 680 22 8 TS AR B T O D 22, 2 SR R 8 AR 6 7K P R A B ) B Ao



1788 o B WE 5T 344

R2 HSEAATOKRFRUFSHETIIR
Tab. 2 The transformation of Shaolin Temple from original landscape to tourism landscape
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Tab. 3 The positive and negative views of the commercialization of Shaolin Temple
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Fig. 4 The mechanism of tourism commoditization development of Shaolin Temple from the perspective of stakeholder theory
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Evolution characteristics and mechanism of tourism

commercialization development in a religious heritage site:
A case study of Shaolin Temple Scenic Area

LIU Aili', TU Qionghua', LIU Min’, LIU Fucheng'
(1. College of Resource Environment and Tourism, Capital Normal University, Beijing 100048, China;
2. Tourism Institute of Beijing Union University, Beijing 100101, China)

Abstract: Commercialization has become a common phenomenon in the tourism development
process of world heritage sites, which remains to be solved in heritage protection and tourism
development in practice; especially for the religious cultural heritage sites with special cultural
significance, the development of tourism commercialization not only affects the protection of
heritage resources and sustainable development, but also brings negative impacts to tourists’
experience. In the theoretical research, the tourism commercialization of ancient towns and
ancient villages have been paid special attention while other categories of destinations such as
religious cultural heritage sites have aroused little concern. In the research content, the analysis
of evolution process of tourism commercialization also lacks a comprehensive and systematic
perspective. Based on the review of relevant researches of tourism commercialization, taking
Shaolin Temple Scenic Area as a study case, this paper firstly analyzed the evolution of tourism
commercialization of the religious heritage site from four perspectives: commercialization
stages, cultivation and expansion of industrial chains, tourism landscape transformation and
impacts brought by religion secularization, and then examined the mechanism of tourism
commercialization of Shaolin Temple Scenic Area from the perspective of stakeholders. The
main conclusions of the paper include: (1) The tourism commercialization of Shaolin Temple
could be divided into six stages, that is, pre- commercialization stage, preparation
commercialization stage, primary commercialization stage, grown-up commercialization stage,
development commercialization stage and mature commercialization stage. Seen from the
perspective of tourism creative destruction model of Mitchell, the commercialization of Shaolin
Temple has been in the post- destruction stage. (2) Seen from the perspective of industry
economics, the process of tourism commercialization is the cultivation of industrial chains,
which help further the extent of commercialization with the expansion of different industries.
(3) Seen from the perspective of semiotics, the process of tourism commercialization is the
landscape transformation from original landscape signals to tourism landscape signals. (4) Seen
from the perspective of religion secularization, the tourism commercialization is part of the
process of religion secularization in religious heritage sites, in which the religious function
fades out and the religion constantly adapts to the secular society. (5) The formation of tourism
commercialization of Shaolin Temple is affected and restricted by many stakeholders, including
the government of Dengfeng City and Songshan Management Committee.

Keywords: religious heritage site; tourism commercialization; evolution; mechanism; Shaolin
Temple of Song Mountain



